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ABSTRACT 

In the era of globalization, the structure and content of youth economic thinking are undergoing profound transformation under the 
influence of global information flows. This article examines the philosophical and socio-economic foundations of these 
transformations, emphasizing how digital media, transnational economic narratives, and information capitalism reshape the 
cognitive, value-based, and behavioral dimensions of young people’s economic consciousness. The research highlights that global 
informational connectivity has created a hybrid space in which national and transnational economic ideas interact, forming new 
patterns of consumer behavior, entrepreneurial motivation, and financial rationality. By analyzing comparative data from developed 
and developing societies, the study identifies both integrative and disintegrative tendencies: while global digitalization contributes 
to broader access to economic knowledge, it simultaneously erodes traditional economic identities rooted in local cultural context. 
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INTRODUCTION 

In the twenty-first century, humanity has entered a qualitatively 
new stage of socio-economic evolution characterized by the 
rapid expansion of global information flows. These flows—
comprising digital communications, media content, algorithmic 
data processing, and transnational exchange of economic 
knowledge—have become a decisive factor in shaping individual 
and collective consciousness. Among the most affected social 
groups are young people, whose economic thinking is being 
reconstructed under the constant influence of informational 
globalization. The process of forming youth economic 
consciousness, which traditionally depended on education, 
family, and national culture, is now increasingly mediated by 
global digital ecosystems that transcend territorial, ideological, 
and cultural boundaries. Consequently, the problem of how 
global information flows influence youth economic thinking has 
become an urgent interdisciplinary research subject at the 
intersection of philosophy, economics, sociology, and cultural 
studies. The conceptual framework of economic thinking, 
understood as the complex of cognitive, evaluative, and practical 
orientations that determine an individual’s perception and 
behavior in economic life, is no longer static. Instead, it functions 
within a dynamic informational environment characterized by 
immediacy, interactivity, and algorithmic control. In this context, 
young people’s understanding of value, labor, entrepreneurship, 
and consumption is deeply intertwined with the global 
circulation of digital symbols, trends, and ideologies. The digital 
revolution has not only redefined the technological foundations 
of production and exchange but also the epistemological 
foundations of economic reasoning itself[1]. As youth 
increasingly interact with economic information through social 
media, online marketplaces, and virtual communities, their 
mental models of economic life are reconfigured in accordance 
with new informational logics—speed, visibility, and 
quantification. Global information flows exert both constructive 

and destructive impacts on the formation of youth economic 
thinking. On one hand, they democratize access to financial 
knowledge, entrepreneurial opportunities, and transnational 
employment platforms. On the other hand, they generate 
ideological homogenization, consumerist addiction, and 
dependency on digital mediations of economic reality. The 
notion of economic rationality, once grounded in practical 
experience and community-based norms, is now filtered through 
algorithmic personalization and mediated perception. The youth 
of today, growing up in an era of constant digital connectivity, 
learn to interpret economic success not merely through labor or 
creativity, but through metrics of visibility, influence, and 
consumption potential. The very structure of aspiration has thus 
become informationally encoded. From a philosophical 
standpoint, global information flows constitute a new epistemic 
regime—a condition in which knowledge, belief, and value 
judgments are shaped by data-intensive systems and media 
infrastructures. The implications of this transformation extend 
far beyond economic education or policy-making; they touch 
upon the ontological status of the individual as an economic 
subject. In traditional societies, economic thinking was 
predominantly shaped by material relations and direct social 
interaction; in the globalized information society, economic 
subjectivity emerges through mediated interaction with abstract 
systems of signs and global narratives of success. This change 
implies a deep restructuring of youth identity, where being 
economically competent increasingly means being digitally 
literate, media-conscious, and capable of navigating the symbolic 
economy of the internet. One of the central challenges of our time 
is the tension between local economic cultures and global 
informational influences. While globalization integrates national 
economies into a single digital network, it simultaneously 
disrupts the continuity of cultural-economic traditions. For 
instance, values such as thrift, collective responsibility, or ethical 
entrepreneurship—once central to national economic ethos—
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are now often replaced by globalized ideals of speed, innovation, 
and individual profit. For youth in developing societies, this 
transformation brings ambivalent consequences: on the one 
hand, expanded access to entrepreneurial knowledge, financial 
literacy, and global markets; on the other, the erosion of socio-
cultural stability and the loss of contextually grounded economic 
values. The global information space thus acts both as a catalyst 
for modernization and as a vector of cultural disintegration. 
Moreover, the phenomenon of digital capitalism, as analyzed by 
theorists such as Shoshana Zuboff and Manuel Castells, has 
transformed economic agency into a form of data production[2]. 
Young people no longer merely consume economic 
information—they generate it through their online activity, 
social media participation, and algorithmic interactions. This 
self-referential cycle of data generation and behavioral 
prediction creates a feedback loop in which the boundaries 
between knowledge, identity, and economic behavior are 
increasingly blurred. Economic thinking, therefore, becomes 
performative: to think economically is simultaneously to act 
within an informational economy where thoughts, preferences, 
and emotions themselves have market value. The integration of 
global information flows into youth consciousness also produces 
a new form of economic temporal awareness. The acceleration 
of informational exchange compresses time and space, fostering 
impatience, short-termism, and speculative expectations in 
financial and career decisions. In previous generations, 
economic success was often associated with long-term 
investment, saving, and gradual accumulation of skills; today’s 
digital youth, influenced by the rhetoric of immediacy, tend to 
valorize speed, novelty, and instant recognition. Such temporal 
restructuring reflects a deeper shift from industrial rationality to 
informational rationality—a mode of thinking that prioritizes 
connectivity, adaptability, and symbolic capital over material 
stability. However, these transformations are not uniform across 
all societies. The intensity and direction of global informational 
influence depend on local socio-economic conditions, 
educational infrastructures, and media policies. In societies with 
strong traditions of critical education and cultural resilience, 
global information flows are filtered through national 
interpretive frameworks, leading to hybrid forms of economic 
consciousness. In contrast, in societies with weaker educational 
and cultural institutions, youth economic thinking may be more 
susceptible to uncritical assimilation of global consumerist 
narratives. Therefore, the study of youth economic thinking 
under global informational influence requires a comparative and 
context-sensitive approach that considers both the universal 
mechanisms of digital globalization and the specific historical 
trajectories of individual societies. At the theoretical level, the 
study draws upon interdisciplinary insights from economic 
sociology, cultural studies, and communication theory. Scholars 
such as Ulrich Beck, Pierre Bourdieu, and Anthony Giddens have 
emphasized that globalization produces reflexive 
modernization—an ongoing process in which individuals must 
constantly reinterpret their identities and social roles[3]. Youth 
economic thinking is one of the most sensitive domains of such 
reflexivity, as it embodies both the aspirations of personal 
advancement and the structural constraints of the global market. 
The influx of information enables young people to imagine new 
possibilities of economic participation but also exposes them to 
the anxieties of competition, precarity, and digital surveillance. 
Consequently, the global information environment not only 
informs but also disciplines youth consciousness, shaping their 
perceptions of what is economically possible and desirable[4]. In 
contemporary digital ecosystems, the mechanisms of influence 
are subtle yet pervasive. Through advertising algorithms, 
influencer marketing, and behavioral data analytics, global 
corporations shape youth desires and economic expectations. 
Economic thinking thus becomes embedded in a semiotic web of 
representations where the boundaries between authentic choice 
and induced preference are increasingly indeterminate. This 
phenomenon calls for a critical philosophical examination of 
economic freedom in the context of informational power. The 
classical liberal notion of rational economic choice must be 

reinterpreted in light of cognitive manipulation, digital nudging, 
and the commodification of attention. The digital economy has 
transformed the mind itself into an arena of economic 
competition. Education plays a pivotal role in mediating the 
relationship between youth and global informational flows. Yet 
traditional economic education often fails to address the 
complexities of the digital economy and its influence on 
consciousness formation. To cultivate critical and sustainable 
economic thinking, educational systems must integrate media 
literacy, critical digital pedagogy, and interdisciplinary economic 
reasoning. Without such transformation, the youth will remain 
passive consumers of information rather than active 
interpreters and creators of economic meaning. In this sense, the 
future of national economic resilience depends not only on 
technological advancement but on the epistemic maturity of 
young citizens. Furthermore, global information flows 
contribute to the creation of a new form of economic identity 
that transcends the boundaries of the nation-state. Digital 
communities, online learning platforms, and global markets 
foster a sense of belonging to a transnational economic 
culture[5]. While this may enhance cross-cultural collaboration 
and innovation, it also raises questions about the sustainability 
of local economic ecosystems and ethical standards. Youth who 
identify primarily with global digital capitalism may overlook 
the socio-environmental costs of economic activity, leading to a 
disconnection between economic behavior and moral 
responsibility. Hence, the development of a globally informed yet 
ethically grounded economic consciousness is a crucial challenge 
for both educators and policymakers[6]. The problem of 
transforming youth economic thinking under global 
informational influence also intersects with issues of social 
inequality. Access to digital resources, quality information, and 
economic opportunities remains uneven across and within 
societies. This digital divide reproduces existing economic 
hierarchies while creating new forms of informational 
inequality. Youth from privileged backgrounds benefit from 
high-quality digital education and global networking, while 
those from marginalized communities risk being trapped in low-
information environments that limit their cognitive and 
economic potential. Therefore, any analysis of global 
information flows must account for their stratifying effects and 
consider equitable strategies for developing inclusive economic 
thinking. In conclusion, the transformation of youth economic 
thinking in the age of global information flows is a multifaceted 
phenomenon involving cognitive, cultural, ethical, and 
institutional dimensions. It reflects the dialectic between 
empowerment and dependency, between knowledge 
democratization and ideological control. Understanding this 
process requires a philosophical lens capable of revealing the 
hidden structures of informational power and a sociological 
sensibility attentive to the everyday practices through which 
youth engage with economic meaning. The task of contemporary 
scholarship is not merely to describe these transformations but 
to propose frameworks for cultivating autonomous, critical, and 
ethically responsible economic consciousness among the 
younger generation[7]. Only through such intellectual effort can 
societies ensure that the digital revolution serves human 
development rather than subjugation. 

The relevance of investigating the transformations in youth 
economic thinking under the influence of global information 
flows is underscored by the unprecedented pace of socio-
economic and technological change in the twenty-first century. 
In an era defined by digital globalization, young individuals 
constitute both the primary consumers and producers of 
economic knowledge, and they navigate a complex information 
environment saturated with media content, financial advice, and 
global market narratives. Unlike previous generations, 
contemporary youth are exposed to continuous, algorithmically 
mediated streams of information that shape their perception of 
value, work, investment, and entrepreneurial activity. These 
flows are not merely supplementary; they fundamentally 
restructure cognitive and behavioral frameworks, fostering 
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hybrid economic identities that integrate globalized norms with 
local traditions. From a socio-economic perspective, the topic is 
acutely relevant because youth represent a critical driver of 
innovation, market expansion, and labor force transformation. 
Their economic thinking influences not only personal career 
choices but also broader societal trends, including consumer 
behavior, startup ecosystems, and financial literacy across 
populations. The digital environment, fueled by social media 
platforms, fintech applications, and online educational 
resources, amplifies the exposure of youth to global economic 
paradigms. While this provides opportunities for empowerment 
and upward mobility, it simultaneously introduces new 
vulnerabilities, such as susceptibility to consumerist ideologies, 
speculative behaviors, and overreliance on algorithmically 
curated content. Understanding these dynamics is essential for 
policymakers, educators, and economic planners aiming to 
foster sustainable development and responsible citizenship in 
the information age[8]. Moreover, the global dissemination of 
economic information accelerates the convergence of cultural 
and cognitive frameworks, yet it also generates tensions 
between universalized economic norms and localized value 
systems. Young people in emerging economies often encounter 
conflicting narratives: on one hand, global media extols 
entrepreneurial success, individualism, and rapid wealth 
accumulation; on the other hand, local socio-cultural 
frameworks may prioritize collective welfare, ethical labor 
practices, and prudential economic management. The capacity to 
reconcile these often contradictory inputs has profound 
implications for the formation of ethical and rational economic 
behavior. Failure to navigate these contradictions may result in 
economic decision-making that is reactive, short-termist, or 
ideologically fragmented. Academically, this topic is relevant 
because it sits at the intersection of multiple disciplines: 
economic sociology, digital media studies, cultural psychology, 
and educational theory. Existing literature increasingly 
emphasizes the cognitive and behavioral consequences of 
algorithm-driven information environments, yet there remains a 
substantial gap in understanding how such environments 
specifically reshape youth economic thinking[9]. Contemporary 
studies focus on either macroeconomic impacts or technological 
diffusion, but few systematically analyze the micro-level 
cognitive, ethical, and behavioral transformations among young 
individuals. Addressing this gap is vital to developing informed 
strategies for economic education, media literacy, and the 
cultivation of critical thinking skills that are capable of 
counterbalancing the homogenizing tendencies of global 
information flows. Furthermore, the relevance of this study is 
amplified by the ongoing digital and economic crises, including 
market volatility, rapid technological unemployment, and the gig 
economy. Youth, as the most digitally connected demographic, 
are both the most exposed and the most reactive to these 
fluctuations. Understanding how information flows influence 
their economic cognition is essential for anticipating workforce 
trends, entrepreneurial engagement, and the social acceptance 
of new economic models. Without such knowledge, societies risk 
developing generations of economically active individuals 
whose decision-making is superficially informed, reactive, and 
insufficiently grounded in critical reasoning or ethical reflection. 
Finally, the topic aligns with broader global policy agendas, 
including the United Nations Sustainable Development Goals, 
which emphasize inclusive education, economic empowerment, 
and responsible innovation[10]. By analyzing the 
transformations in youth economic thinking under global 
informational influences, this research contributes to evidence-
based strategies aimed at fostering a generation capable of 
navigating complex economic environments responsibly, 
creatively, and ethically. In sum, the study addresses an urgent 
societal, cognitive, and policy-relevant need, establishing a clear 
rationale for scholarly attention and intervention in the field of 
youth economic development. 

Conclusion 

In conclusion, the study of transformations in youth economic 

thinking under the pervasive influence of global information 
flows reveals a multidimensional and complex process, wherein 
cognitive, cultural, and behavioral patterns are being 
dynamically restructured. The infiltration of algorithmically 
mediated media, transnational economic narratives, and digital 
marketplaces has created an environment in which young 
individuals are simultaneously empowered with unprecedented 
access to knowledge and constrained by the subtle imperatives 
of informational capitalism. The evidence suggests that youth 
economic consciousness is no longer solely shaped by local 
socio-cultural norms, educational curricula, or familial guidance; 
instead, it is increasingly co-constructed within a global digital 
ecosystem that mediates perception, preference, and value 
judgment. The research highlights that these transformations 
are ambivalent in nature. On one hand, global information flows 
facilitate financial literacy, entrepreneurial initiative, and 
exposure to diverse economic paradigms, fostering a generation 
capable of innovative and adaptive economic behavior.  
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